
Expression of Interest for partners

There are two types of eligibility criteria for an initiative to be part of the R2R
Campaign:

1. Inclusion-Exclusion

Criteria that an initiative must meet or agree to if it wants to be part of the
Campaign.

2. Decision
Criteria from which the ERG members have to make their assessment and decide to
recommend or not an initiative to become a partner.
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Inclusion-Exclusion criteria

Criteria that an initiative must meet or agree to if it wants to be part of the
Campaign. These criteria usually lead to close questions, which means that the
answers are “yes” or “no”. These types of questions are the first filter that determines
which initiatives will be evaluated by the Expert Review Group.

The initiatives that wish to join the campaign must:

A. Share the goals of the R2R: To deliver a step-change in global ambition for
climate resilience, putting people and nature first towards a 4 billion people
goal, by taking transformative actions at scale that are measurable and/or by
promoting enabling conditions and systemic transformations driving
resilience.

B. Be led by non-state actors.

C. Be open to new members.

D. Not be a project or programme led by an organization.

E. Share knowledge and collaborate with other initiatives and partners to drive
ambition.

F. Commit to progress in the pathway to the race following the 4Ps: Pledge,
Plan, Proceed and Publish.
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Decision criteria

Criteria from which the Expert Review Group members have to make their
assessment and decide if they recommend an initiative to become a partner. The
initiative has to be willing to commit to this matter and justify it.

The initiatives that wish to join the campaign must commit to the following:

1. Resilience: Be committed to increasing resilience.

2. Theory of change: Deliver a step-change in global ambition for climate

resilience.

3. Inclusivity: Be committed to deliver inclusive and equitable actions to groups

and communities marginalized and vulnerable to climate risks

4. Sustainability: Not take actions which harm nature and ecosystems.

5. Impact at scale: Impact or have the potential to impact at scale (over 100.000

people).

6. Governance: Have the operational capacity and an active host that can collect

and provide R2R with the data required for quantitative and/or qualitative

metrics purposes from the initiative and its members.

7. Pledge: Commit to setting a target for resilience action for the partner initiative

and its members (which impacts or systemic shifts does your initiative pledge

to achieve?). The initiative has between 3 and 6 months after joining the

campaign to refine its pledge(s) and ask its members to agree on it/them. If the

initiative does not have a numeric target, it has to be willing to present a

numeric pledge and present a plan on how to create that pledge up to 3

months from the moment the initiative is admitted in the Campaign. Initiatives

also have to be willing to translate the pledges into numbers of people or
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hectares of land with increased resilience (using the Metrics Framework that

will be provided).

8. Plan: Commit to present a clear and evidence-based plan to take action

towards its committed pledge(s) in the next 3-6 months after presenting the

pledge (how-through which actions- do you and your members plan to achieve

that pledge?).

9. Process: Commit to take effective and immediate action towards achieving the

pledge(s).

10. Publish: Commit to provide results and outcomes (reporting) that your actions

are achieving and the evidence to back them (which validated outcomes have

these actions achieved so far?).

11. Raise ambitions on targets.

12. Make new commitments and report on its targets at COP and beyond.
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